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Technology has invaded our lives …  

(Dixon, 2013) 



… and its Creeping into clinical practice 

(Mishna et al., 2012) 



Technology ‘Creep’  

• Lack of literature and research to 
provide guidance 

• Technology may be used as part of the 
‘Therapeutic Exchange’  
and then WHAT? 

• Documentation of the exchange 
• Guidelines for the exchange 

(Gabbard et al., 2011; Mishna et al., 2012) 



“Why did I not see this coming?” 

(Crowley & Gottlieb, 2012) 



‘Adapting to the 
new culture wisely will necessarily 

involve both understanding the 
ethical principles themselves as well 

as developing competence in the 
technology of the burgeoning digital 
culture.’ 

(Lannin & Scott, 2013) 



DIGITAL TYPES 



Digital Immigrants 
… people born before or about 1964 and 

who grew up in a pre-computer world 



‘native speakers’ of the digital language 
of computers, cell phones, video games, 

and the Internet 
(Zur, 2012; Prensky, 2001) 



Digital Immigrants    Digital Natives 
• Prefer to talk in-person or  

on the phone 
• Prefer to talk via chat, text, or 

messaging thru social media 

• Don’t text or only sparingly • Text more than call 

• Prefer synchronous 
communication  

• Prefer asynchronous 
communication 

• Prefer receiving information 
slowly: linearly, logically, & 
sequentially 

• Prefer receiving information quickly 
& simultaneously from multiple 
multimedia & other sources 

• Prefer reading text (i.e., 
books) on processing 
pictures, sounds & video 

• Prefer processing /interacting with 
pictures, graphics, sounds & video 
before text 

Comparison of Digital Types 

(Zur & Zur, 2011; Rosen, 2010; Prennsky, 2001) 



SOCIAL MEDIA 
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(Pew Research, 2015) 



 29% of Americans  

 own a tablet  

The average American owns  

four technology devices 

(Digital  Consumer Report, 2014) 



Use Cell Phones & Text Messages 



In a survey of 8 urban drug treatment clinics in 
Baltimore (266 patients), clients had access to: 

• Mobile Phone (91%) 
• Text Messaging (79%) 
• Internet/Email/Computer (39 - 45%) 

(McClure, Acquanta, Harding, & Stitzer, 2013) 

What do we know about clients? What do we know about clients? 



Social Network Site 
… a website that provides a venue for 
people to share their activities with family, 
friends, and colleagues, or to share their 
interest in a particular topic. 
 
Examples include:  
Facebook, Google+, LinkedIn, Twitter 

(http://www.pcmag.com/encyclopedia/term/55316/social-networking-site) 



73% of American adults reported using the 
internet to engage in social networking 

(Duggan & Smith,2014) 





ETHICS & TECHNOLOGY 



Ethical Codes and Licensing Boards 

 have not  caught up  

with the TECHNOLOGY 

In some cases … provide little guidance 



Other boards may use existing laws and 
investigate complaints on the grounds of: 

• Unprofessional conduct 

• Unethical conduct 

• Moral turpitude 

• Mismanagement of patient records 

• Revealing a privileged communication 

• Breach of confidentiality 

(Cronquist & Spector, 2011; Spector & Kappel, 2012) 



National Boards and Ethical 
Guidelines/Codes for Social Media 

• APA 

• NASW 

• NBCC 

• ACA 

• AAMFT 

 



Self Disclosure 



"All disclosures reflect decisions about 
the boundaries between the private self 
and the outer world.” 

(Farber, 2006) 

SELF 

OUTSIDE WORLD 



More than one-third of cell phone users 

(http://www.saurageresearch.com/key-findings-novemberdecember-2009/) 

• have sent a text message 
to the wrong person (38%)  

• report that a text they 
sent was misunderstood 
by the reader (37%)  



Text Messages  

can be saved, 

sent to an email 

 account, and 

posted online all 

 without the other 

 person’s 

permission 





Confidentiality 



“Clients should know that electronic 
communications are generally not secure 
methods of communication and there is a risk 
that one's privacy/confidentiality could be 
compromised with their use"  

  (Neace , 2011)  


